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«up with ideas to start businesses, -

- drew up business plans, orga-
mzed operanons and began sell-

Mﬂd’mﬁ@ jaresenta:tions about
their bumnass&s and all have dev-

pear the gym_ _ along with small
cartons of milk — to students who

activities.

“We sell them for 50 cents a
cookie,” said partner Julie Girar-
do. “We do a lot of business.”

Lauren Jeckovich said the
group thought of the idea “be-
cause we like cookies. So we
thought other people would.” .

Angelina Fernandez and Josh
Eagan said the business is “real.
proﬂtable. Fernandez said they
were fortunate to have free use of
a portable oven from a cookie
company to use.-

“We have to return it at the
end of the year,” she said.

Icey White T-Shirts is cashing
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a way to come up mth-oolorfu

y"

-qnahty, plain

nd * white T-shirts which are popular

and fashionable with students.

- Idea man Franchot Wallace
said, “It came to me on the spur of
the moment. ,Our teacher asked
us to come up with an idea for a
business and I said white T-shirts
because a lot of people wear
them.”

Wallace said the business got
of the ground when he and his
partners — Felton Harris, Leonar-
do Rios and Corey Campbell —

- got a New York City company to

provide them “with good quality
T-shirts (at wholesale prices). You
can put them in the washing ma-
chine and they don’t shrink too
much ‘or stretch out too much.
The ma;tenal 1s thicker than nor-
m ”

~ Rios, a company sales repre-
sentative and advertiser, said he
peddies the shirts while he works = 93
‘in the school store, The Spot. He

andweavmthemec&stageﬂ:enﬁ
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also handles marketing by start- e ik

'ing word-of-mouth advertising

and handing out company busi-
ness cards.

Bellonte said the students 2
.charge about $4 a shirt while the

same product would cost abmit
$6 at a retail outlet.

“We found something people
want. We're the target market

ourselves. We know what we like
and what’s in style. We knew it
would sell so we pursued it to

- make money. That’s what busi- .

ness is about,” Rios said.
The partners plan to split up
the profits in June.

producmg custdm calendar:
. made to order; Peter Novak, Jox
Warner and ﬂid; Fzak's “Wolver
ine Wear,” a busm s.that sell:

Mitchell & Ness clothing, sport:
shirts and sports pendants; 1Leon
ard Wizner and Charlie LoTem
pio’s Serlich Trades Intmlanona]

‘which sells Nike fashions such a:

sneakefs,heudwsweatshms po
lo ‘shirts with NFHS sewn onts
them, tote bags and even $60 san

_dals, which they sell for $32.




